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We want to show how we care
about sustainable development.

Our priority is to ensure that our actions
have a positive impact on the world.
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Workplace safety

INe bRE training d
cuation pracamu €S,
ana eparation nygiene. |

'[JTBD,'EH Cal, (0 reln

»

BV/e
B

) 19°

meal p
J_uf IJ employees

017 Sare operations in the workplace.

S
-.J

alet jarJUJ
Includin _J proper
€ training was oth practical ana
their knowledge and prepare

%)
C3
CB
(/

rorce




Shared Direction - Municipality and Business
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Festival of the 4 Elements

Ihe event; organiz J‘J/' Lider A4 Assaciation, brings together residents from five

neighboring municipalities: Katy Wroctawskie, Kobierzyce, Siechnice, Zorawina, and
Jomaniow. The festival aims to ,JUIJ’JJEd local f‘IJ'f!.JfF' craftsmanship, and
community anpﬂrar Une f e nighlights of: the event was the Jul‘ Jz}ry
competition 'Du ith lomato™ - a cooking contes HUIU ocal Women's Rural
ircles. Mr. K i served a of th ‘uduas H;Jm J,J,m.c:, were tasked with
preparing a d];‘r f ;Jumg tomato as t "na main ingredient. Ihe tomatoes were

proviaed By PrU SIECANICE as a SponSor.




Eurobasket - Spodek

Ihe Polish national basketball team, :J;;urred py the Yellow brand, reached {
juarteriinals of:Eurobask 5:'2‘&25 Jemonstrating aeterminationa ndﬂr]gh J.ayeluf:'tmam;
performance. Poland Second n t_'.a group stage, defeati

) (@ Doncic, a ,erupm . Bosnia and HEF'/-JJUU‘JH_J n t 'f_r: J.IIJ_JU 16 1n
'_'n__'fe; ;w,d stronger. Ihe event mas nignligntea by Yellow
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AMNassanors - HJur - Zyta, Kamil Stoch, J.iju'm CKI, ,JHJ EKSander Zniszczor - Wno
participated in the maz;f:'r:JaH mini-game “lic-lac-loe” auring breaks. turoBasket 2029

Went down in history, aelivering uniorgettab ie EXcitement to rans and showcasing the

potential of:tne Polish national team.




Eurobasket - FanZone

Juring the group stage at ha uzuu,uJA"‘ Na, a FanZone was set up—a virant space
[0 fans torelax between games. umurr Visitors could enjoy a fresh hanana, unwind
0N 0eck chairs and armehairs, and participate in contests and sports activities. Each day,
it Staw

e events were hosted by well-known personalities—lomasz lomanek, Rado nyzy,

and kamil'Ghanas=bringing energy and humor to the competitions. Participants had the
cance to win attractive prizes, including I=shirts, water hottles, caps, balls, and official
Polish national team rrurwwu_ep with autographs. The FanZone became a hub of social
nteraction and tun, comnining the thrill or sports with moments of relaxation, creating
mege[tzlula EXPErIences for fans or all ages.




Get well with Yellow

Sport Is not only about competition and emations on the th put also J;,urur ity to
help others. The Yellow brand o _Jf :Jg ain Jr*run_,rr_u_ej that its presen e worla or
Sports alse nas a social and charit _, dimension. J_lrfu (he EJ‘ 0ba }a ZJZ J games,
SPECial activities Were erganize \ gre athletes and T :J NS could work together tor nonle
causes. Un the court, a ‘r:«:*wth‘J mrwmumtestt K place, ‘rﬁarumg Sports stars. kor
EVEry SUCCESSTUIShOT, Tunds were aonated to the DANIS Foundation, whic J.J!JIJJITS,JE:‘ ople

Suttering from blood F“EJHF"FJI?_PJH ururaJta:m | MEMOErs also joined the initiative—each

Successiul three-pointer meant 1,000 PL JJromrrquHJr 0 Nelp those in need. Thanks to the

nvolvement of: athietes, Special guests, and fans, a total or 14,000 PLN was rai 'BJ o

3uprufrpa‘f tS hattling blood d]surder Jm nitiative proved that sport can Bring people
Al

i
logetner not only in the spirit o competition but also in errorts for the common good. Ine

ellow. brand once :gam Showed that r_J MISSIon goes beyond supporting sporting
EXCItEment=It also provides tangibie Nelp to those who need it most.




MasterChef - Piotr Zyta

Jur favorite ski jumper proved that he can
ot only 11y on the Slopes but also Work his
magic in the kitchen! Piotr Zyta prepared a
asagna. e are proud to have

accompanied him on this culinary
adventure—because It wouldn t have been

complete without the Une ana Um‘y NJaJ]rJyé
Plotr showed that passion, talent

Dest Ingredients create a w]mmg
comuination=>nboth on the ski jJump and in

'ne kitchen!




Quality standards that build trust

S F000 - an International standard confirming control over proauction processes

ana 1ood sarety.

- compliance mz_‘r_ egal fez\u_s_'err:em d,.j ax;a Lions or retail chains,

aSed competitiveness and transparency. or mU ers
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GLOBALG.A'P. Chain: of Custody - a certification guaranteeing full traceability of
Proaucts rrom rarm ruw:ﬂ SHelt; as Well as their origin from certiried sources.

bhna m:f[j-szac\yca"tfficantm,|s;‘zumﬂrm ng the high a:;[z:tamjﬂrdsufcw]”_ry, safety,

and transparency throughout the entire supply chain




Thank You!

See you next quarter.
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